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Company Deck

averor PHILOSOPHY
averoz BLUEPRINT

veros CAPABILITIES
averoa COLLECTION
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highlayer works aboke execution. s ¥ %
We define the layers that determine how brands grow across adveriﬁmg marketing and e-commerce.
By aligning strategy, creativity and commerce at a higher layer; we turn complexity‘into clarynd growth into strdeture. We don't just execute marketing.
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Higher the layer is our way of thinking

It means huilding brands from#grdeeper level —
where decisions shapéperceglion, experience and long-term value.
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" Core Values

strategist who builds sustainable brand growth by stacking insight, strategy,
and execution—layer by layer.
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Every execution builds the next layer
Recuerde validar su ticket
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( Service ) DEFINITION

Strategy as Layers, Not Campaigns

We define brand strategy as a layered system, not a collection of short-term campaigns.
Each layer is intentionally designed to reinforce the next—creating a strong, scalable brand foundation.
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HIGHLAYER==_Service Map |
BRAND MKT ;(Boutique )

Advertising and marketing are not executional endpoints,
but critical layers within the brand-building structure.
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HIGHLAYER= Service Map

EXPERIENCE MKT ; ( Boutigue
et

Layer Value. 1

Experience Foundation
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Layer Value.2

Experience Design & Activation
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Layer Value.3 ¥

Connection & Accumulation
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We define brand experience not as a one-off event,
but as a strategic layer that makes the brand tangible and memorable.
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HIGHLAYER= Service Map |

—) COMMERCE Growth MKT ;
[
Commerce marketing transforms brand demand into measurable revenue, Per Orman Ce
while continuously accumulating customer and data assets.
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Demand Foundation
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HIGHLAYER=

Brand Acceleration Company
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COLLECTION /77
Based-on ) BRAND'
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Collection based-on
Brand MKT #Digital #IMC #Interaction

CLIENT: CHONGKUNDANG HEALTHCARE
BRAND: AllatME [/ with Taeyeon
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Collection based-on
Brand MKT #Digital #IMC #Interaction
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Collection based-on
Brand MKT #Digital #IMC #Interaction

Member’s project career

Atflee Everyday Smart scale
Creative Film Campaign

atflee

O

CLIENT: ATFLEE
BRAND: Atflee smart scale / with Jeong Euniji
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Collection based-on
Brand MKT #Digital #IMC #Interaction

Lotte Homeshopping
- WYD App. Creator Contents
' E)D.Social Campaign

wr  Member’s project career -
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Live wide
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CLIENT: LOTTE HOMESHOPPING
BRAND: Wyd App.
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Collection based-on
Brand MKT #Digital #IMC #Interaction

Nongshim Lifill Derma Collagen
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CLIENT: NONGSHIM
BRAND: Lifill Derma Collagen [/ with Cho Yeojeong
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Collection based-on
Brand MKT #Digital #IMC #Interaction

Member’s project career
x|, J2|1 LHe| m|E NRINEX| H|o{s3R04 ™
I LO| |4~ 210 =22 3= NEW QtE[ojjo)d 33

Centellian24 The Madeca Cream 'ntellian'

DKPharm Centellian224
The Madeca Cream S.6

Creative Film
& D.IMC Campaign
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CLIENT: DONGKOOK PHARM
BRAND: The Madeca Cream Season.6

ST SAHQI TECA 7|SHO 2 EAct IAHE BHE
COFA|0f Sl XIEXQ! A2[= 2tRIY AE 7|54 =i
HIFE HBIX [Z, CIXE O3S St eIX| & oz 23t

o= o -




Collection based-on
Brand MKT #Digital #IMC #Interaction

Hyndai Motors @AboutHyundai
ontents & D.Social Campaign

Member’s project career
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CLIENT: HYUNDAI MOTORS ‘ ,
BRAND: @About Hyundai st g : bt 77
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Collection based-on
Brand MKT #Digital #IMC #Interaction

CLIENT: KWANGDONG HEALTHCARE
BRAND: ChimHyangHwan / with Kim Youngchul
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Kwangdong Healt
ChimHyangHwa
Creative Filim Camp
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Collection based-on
Brand MKT #Digital #IMC #Interaction

CLIENT: KWANGDONG HEALTHCARE
BRAND: GongGinDan / with Um Honggiil
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Member’s project career

Kwangdong Healthcare
GongGinDan Creative Film
& D.IMC Campaign




Collection based-on
Brand MKT #Digital #IMC #Interaction

DOPercent Piggycell
App. Performance
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CLIENT: 100Percent
BRAND: Piggycell App.
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Collection based-on
Experience MKT #BTL #Popup #Event

Glenfiddich Festival
Creative Popup Campaign

Member’s project career
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CLIENT: WILLIAM GRANT & SONS KOREA
BRAND: Glenfiddich Festival
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Collection based-on
Experience MKT #BTL #Popup #Event

CLIENT: CARLSBERG KOREA
BRAND: Carlsberg The Danish Garden
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Creative Popup Campaign
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Collection based-on
Experience MKT #BTL #Popup #Event

Monkey Shoulder ]
Make It Monkey DISC

CLIENT: WILLIAM GRANT & SONS KOREA
BRAND: Make It Monkey Disco
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Collection based-on

Experience MKT #BTL #Popup #Event
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Twnty The Hyundai Seoul
... Creative Popup Campaign

CLIENT: TWNTY
BRAND: Twnty The Hyundai Seoul
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Collection based-on
Experience MKT #BTL #Popup #Event

Member’s project career

The Balvenie Bar
Caravan Styling
Creative Event Campaign

CLIENT: WILLIAM GRANT & SONS KOREA
BRAND: The Balvenie Bar Caravan Styling
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Collection based-on
Experience MKT #BTL #Popup #Event

CLIENT: WILLIAM GRANT & SONS KOREA
BRAND: Celebration VIPs in New Korea CC

New Korea Country Club VIP 23| 3%t ST M
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Glenfiddich Festival s
Celebration VIPs in New Korea CC
Creative Event Campaign
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Collection based-on
Experience MKT #BTL #Popup #Event
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Member’s project career

CLIENT: E-MART
BRAND: Super Wine Festa Corkage Free-Pass
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Collection based-on
Experience MKT #BTL #Popup #Event

CLIENT: TINDER
BRAND: Queer Parade Festival in tender
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Collection based-on
Experience MKT #BTL #Popup #Event

Bols Ultlmate Bartender

Cocktail Battle Championship

Creative Event Campalgn

CLIENT: DnP SPITITS Inc.
BRAND: Bols Cocktail Battle
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Collection based-on

Experience MKT #BTL #Popup #Event
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Member’s project career

Naked Malt
Bar

ap Korea Finale
tive Event Campaign

CLIENT: DnP SPITITS Inc.

BRAND: Naked Malt Live Bar Swap
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Collection based-on
Experience MKT #BTL #Popup #Event

Member’s project career

Sagamore Sprit Cocktail Derby
Creative Event Campaign

44
SAGAMORE
= SPIRIT :

CLIENT: DnP SPITITS Inc.
BRAND: Sagamore Spirit Cocktail Battle
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Collection based-on
Experience MKT #BTL #Popup #Event
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pplaya Festival

CLIENT: ALCOHOLIC BEVERAGES BRAND
BRAND: Hiphopplaya Festival
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Collection based-on
Experience MKT #BTL #Popup #Event

CLIENT: ALCOHOLIC BEVERAGES BRAND
BRAND: Beautiful Mint Life Festival
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Beautiful Mint Life Festival
Alcoholic Beverages i

1000000

Creative Booth Campaigty*




Collection based-on
Experience MKT #BTL #Popup #Event

CLIENT: BEAM SUNTORY KOREA
BRAND: Premium House of Suntory
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Creative Leaflet Campaign
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Collection based-on

Commerce Growth MKT #Sourcing & Distribution #Sales

THE OFF

485 52011 3201200 Sleep, OFF the day
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CLIENT: THE OFF

nf2deR, I 15) BRAND: Premium / Allergy Bedding
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The Off Bedding Brand
mmerce Campaign
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Collection based-on
Commerce Growth MKT #Sourcing & Distribution #Sales

Routine Lab-Wadiz N
Air Cushion Neck Pillow .0 a e
Funding+ Project Campaign sneew:
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CLIENT: ROUTINE LAB
BRAND: Air Cushion Neck Pillow [/ with wadiz
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Collection based-on

Commerce Growth MKT #Sourcing & Distribution #Sales
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Forpe Air Cooling Pad
Funding+ Project Campaign
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CONTACT

TO, ( hlg]’l Zayer ) () highlayer@bighlayer.co.kr
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BRAND ACCELERATION COMPANY

( Copyright ) HIGHLAYER. All Rights Reserved.



